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FEATURES OF APPLICATION OF MARKETING IN BRANCHES AND SPHERES 

OF ACTIVITY 
Abstract: modern marketing is a complex of measures to form and stimulate demand, analyze the 

market, take into account market factors at all stages of the production process, promote goods through the 

channels of circulation to the end user, rationalize, finance production and circulation, advertising and 

international activities, pricing. 

Key words: marketing, industry specificity, marketing complex, marketing activities, sales 

promotion, promotion. 
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DATA TRAFFIC INTENSITY PREDICTION USING ARTIFICIAL NEURAL 

NETWORKS 
Abstract: we consider the development of the Internet calls for the development of monitoring, 

control and forecasting. Artificial neural networks can solve such problems with the minimum cost of 

computing resources. Analysis of traffic intensity for their forecasting is time-series analysis. To solve these 

problems using neural networks such as multilayer perceptron can be used. 

Key words: data traffic, artificial neural networks, forecasting intensity, multilayer perceptron. 
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MONETARY AND CREDIT MECHANISM OF EXTERNAL ECONOMIC RELATIONS 
Abstract: this article is devoted to monetary and exchange rate policies of the State. The 

implementation of monetary policy in Russia and improve the system of monetary circulation.  

Key words: monetary policy, foreign exchange policy, State policy in the field of monetary policy. 
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CRITERIA AND METHODS FOR ENHANCING THE EFFECTIVENESS OF 

MONETARY 
Abstract: the article reveals the approaches to the definition of the Bank's credit policy. Special 

attention in the work the author focuses on the classification of bank loans. In the article, the author shows 

the relationship of the Bank's credit policy of the Bank's strategy.  

Key words: bank credit, policy. 
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O.G. Dmitrieva, I.V. Fateeva 

THEORETICAL ASPECTS OF INNOVATION IN THE MANAGEMENT OF 

HOUSING SERVICES 
Abstract: this article discusses the sphere of housing and communal services. The scope of 

responsibility for the execution of housing services, types. The paper examines the types of management 

companies. Also developed the basic classification of innovations in housing services. 

Key words: housing and communal services, housing services, and types of management 

companies, innovations. 
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the types of housing and communal services, as well as signs of their publicity. Also the main problems in 

the sphere of housing and communal services. 
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MARKETING TOOLS AND THEIR FEATURES 
Abstract: in modern market conditions for the successful operation of the enterprise, it became 

mandatory to know the features of marketing innovative products; this fact determines the relevance of the 

chosen topic. In this article, the expediency and the toolkit of marketing promotion of innovation projects, 

tasks, goals, strategies and ways of promoting goods to the market are presented. Thanks to marketing tools, 

you can conduct market analysis and develop an optimal strategy for the enterprise. 

Key words: marketing tools, product, price, promotion, product policy, communication policy, 

range, trademark, price strategy, distribution, marketing mix. 
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MARKETING IN THE PROMOTION OF VEHICLES 
Abstract: in order for the road transport company to achieve great success in the market, it is very 

important to organize business properly. Commercial activity of motor transport enterprises is a complex of 

functions that implement the principles of entrepreneurship in the motor transport industry. The theoretical 

basis for considering many issues of commercial work is the theory of marketing. 

Key words: marketing, innovations, automotive industry, auto-marketing, tagline, concern, banner, 

advertising. 
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THE INFLUENCE OF THE BRAND ON THE CHOICE OF THE HOTEL BY 

VISITORS 
Abstract: this article reveals the importance of the brand and its impact on the choice of hotel or 

hotel visitors. The concept of the brand, its connection with the service mark is explored. The advantages of 

a strong brand in the hotel business are explored. The ways of brand development using marketing 

management are substantiated. 

Key words: brand, goodwill, marketing, competition, hotel business. 

           
 ,      

 ,    ,    
 .  

    (   , )   
   . ,       

      ,      
 ,  : , ,   .   , 
     ,     

     . 
      ,       ? 

   ,      
 ,        . , 

    ,       
       .    

       .    
       

.  

mailto:qimen@yandex.ru
mailto:sof1355@yandex.ru
mailto:qimen@yandex.ru
mailto:sof1355@yandex.ru


,    №1 (4), 2018 

49 

   «     ,    
          –    

,         »[1]. 

   ,   ,  
    ,     

   ,       
.   

  ,   , ,    
,          

.     ,    
  ,  ,   ,  

 ,       .    , 
    ,      

.       ,     
             

       .   
  ,       ,   

    . 
        

. 
    -    

      .     
    ,  ,    

   .  ,     
,      

   ,  ,    
 ,  . 

           
,     ,    , 
 ,  ,     . 

         
       ,    

  .     – ,    
,        

,           
.        .  

       ,      
   ,   , . . -

    [2]. 
           

         ,   
         . 

          , 
       ,   .  

,     ,  –  
( )      ,    

    .    , 
      ,     , 

   .    : 
, , ,     , 
 , .     ,     

( )   . 



,    №1 (4), 2018 

50 

 50%       
,  25%  ,       

     [3].     
       

           ,  
   ,      ,   

          
     . 

             
« ».      ,      

 ,  , -  ,    

 . 
 ,         

  (  ).  « » –       
 .  ,         

: ,    .      
  ,      

 ,    [4]. 
 (brand loyalty) – ,   

,  , ,       
 [5].  

 –  , . .    
     ,    .    

     ,      ,   
 ?  

          .  
,       , ,   

 . 
,   « »        

.  ,    ,    
. 

,          
  .        

[6]. 

,    ,    : 
«  –   ,     ,  

     » [7].     
 ( ),  ( )   ( ). 

           
  .      

      .    
       

  , ,    
 «  »     .  
       ,  

,  ,        . . 
            

        
      .  ,   

,   –      
. 



,    №1 (4), 2018 

51 

          
  .         , 

        .  
       ,  

    .       
  ,      

     .    
         

 .  
     ,   

 .     ,   
 .       

 .          
    .  ,    

  ,     
   ,        

  ,        
 . 

   ,    
      .   

          
. 

         
           

     [2]. 
    – ,    

    [8].  
        

   ,   ,   
   ,    . 

     : 
1)      .   ,   

   ,     .  
,       5%   
   ,     ,  

100%.        2%   
  10%[9]. 

2)       .  
     ,      

     . 
3)   ,    ,     

   . 

4)        
  .        

    . 

5)          . 
            , 
      . ,     

 ,        
 [8]. 

      . 



,    №1 (4), 2018 

52 

        
 .       ,   

   ,    
 .        

     .     
    ,   .  

     ,     
   . 

       
 ,   ,   

    ,   
 ,     .   

   . 
    ,     , 

   .      
     ,    

  .  
  ,         

   ,      . 
      ,   

        
 . ,  ,     

 ,   ,      
  ,   ,   

 ,  ,    , , 
   .        

   ,         
  . 

    ,     
     .     
       . 

        
    ( , ).  
      ,    

/  .         
 ,      . 
       , 

     .    
      ,    

,          
[2]. 

 ,   ,      
   .       

     ,      
     . ,      

     .    
–   ,      .  

   ,       
       . 

 

 



,    №1 (4), 2018 

53 

  

1.  . .        
   //  .  5 . - 2000. № 4. - 
.22. 

2.  . .        
. .  . . . ., , 2004. –193 .  

3.  .     .  .  - 2001 - . 
15. 

4.  .    :    
: .  . – .:   , 2003, 248 . 

5.  . .       /  . .     
-  . :   . 

2008. № 6. . 42-47. 

6.  - .  : , ,   
; .  . . .  : ,2007.-448 . 

7. Keller K. L. (1998) Strategic Brand Management, Prentice Hall. 

8.  . .      /  . ., 
 . . /    . 2012. № 6. . 193-203. 

9.  .   /     
 . – 2003 - №1. .34-38. 

References 

1. Khodjachenko V.B. Consumer as the main factor in creating a product innovation in the 

concept of modern marketing // Herald of St. Petersburg State University. Series 5 Economy. - 

2000. № 4. - P.22. 

2. Bong N.V. Tools and methods for managing the business reputation of industrial 

enterprises. Diss. To the soot. Candidate of Economic Sciences, St. Petersburg, 2004. -193 p. 

3. Scott M. Davis Managing the brand's assets. SPb Izd. Peter - 2001 - p. 15. 

4. Ambler T. Marketing and financial result: New metrics of corporate wealth: Trans. With 

the English. - Moscow: Finance and Statistics, 2003, 248 p. 

5. Dyakonova S.N. Importance of the brand as a factor of enterprise competitiveness / 

Dyakonova SN Scientific herald of Voronezh State Architectural and Construction University. 

Series: Economics and Entrepreneurship. 2008. № 6. P. 42-47. 

6. Kapferer Jean-Noel. Brand forever: creation, development, support of brand value; Per. 

With the English. EV Vinogradova M: Vershina, 2007.-448 p. 

7. Keller K. L. (1998) Strategic Brand Management, Prentice Hall. 

8. Dyakonova S.N. Business reputation of construction companies / Dyakonova SN, Shigina 

NS In the world of scientific discoveries. 2012. № 6. S. 193-203. 

9. Aaker D. Proposal of brand value / Marketing and marketing research in Russia. - 2003 - 

№1. P.34-38. 

 

 

https://elibrary.ru/contents.asp?issueid=1129730
https://elibrary.ru/contents.asp?issueid=1129730
https://elibrary.ru/contents.asp?issueid=1129730&selid=19421247
https://elibrary.ru/contents.asp?issueid=1028174
https://elibrary.ru/contents.asp?issueid=1028174&selid=17905893


,    №1 (4), 2018 

54 

К 336(075) 
  

  

     
 . .  

, . , .:+7(906)581-15-25 

e-mail: gricenko_e@inbox.ru  

 

Voronezh State Technical University 

 

graduate student of the department of 

economics and entrepreneurship A.N. Olkhova 

Voronezh, Russia ph.: +7(906)581-15-25 

e-mail: gricenko_e@inbox.ru  

. .  

    
:       ,   

    ,       
      

 : ; ;  ; . 

A.N. Olkhova 

THE PROBLEM OF BANKING RISK MANAGEMENT 
Abstract: this article describes the main types of risks, which are subject to banking institutions in 

the Russian Federation, as well as identified the main problems of risk management in banking institutions of 

the Russian Federation. 

Key words: problems; control; banking institution; risk. 
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A.I. Proshunin 

FORMATION OF OPTIMAL GROUPS IN THE QUEUE 
Abstract: in this article, we propose a method for distributing elements into groups, taking into 

account the ranking and waiting time. The optimal case will be the case when waiting time of the queue will 

tend to zero, the groups should be minimally repeated, and also the ranking of groups for each element 

should correspond to the original version as much as possible. 

Key words: Group formation, element ranking, queue. 
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D.V. Psareva 

FEATURES OF SELF-REGULATING CABLE APPLICATION IN THE SYSTEM 

OF WARM FLOOR 
Abstract: this article describes the types of heating cables that are divided into self-regulating and 

resistive. They are compared, the principles of operation and the basic structural elements of cable products. 

Various applications of the cable are analyzed. The technology of laying the floor is considered. Calculation 

of the cost of the warm floor, based on cable prices. 

Key words: self-regulating heating cable, floor heating, innovation, technology of laying the floor. 
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METHODS FOR REDUCING THE COST OF BUILDING MATERIALS BY 

APPLYING INNOVATIVE TECHNOLOGIES 
Abstract: increasing the level of innovation in the construction sector of the economy brings 

economic and social effects. The economic results of innovative transformations in the Russian construction 

complex are characterized by an increase in the volume of capital construction, by transformations in the 

production of highly efficient materials, in engineering, in construction technology, and in the management 

of construction processes. The development and use of the achievements of scientific and technical progress 

in the construction sector leads to social progress, introducing significant changes in the content of labor, 

both in material and non-material production. 

Key words: building materials, innovative technologies, investment, investment demand, building 

complex, economic effect. 
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V.A. Pustovit 

THE LIST OF INNOVATIVE DEVELOPMENTS IN THE CONSTRUCTION AND 

CONSTRUCTION AND INSTALLATION FIELD 
Abstract: today, new kinds of building materials have appeared on the markets, which make it 

possible to quickly and efficiently build and repair a house. New types of building materials increasingly 

meet the requirements for safety and reliability. With their help you can easily build a house, trim an 

apartment and make repairs in it. Innovative building materials for the construction of houses and other 

structures are gaining momentum and are encountered more often. At the moment, a huge number of 

different types of building materials are offered, which sometimes becomes a surprise even for an 

experienced installer. Now the construction of the house is performed not only from traditional bricks or 

concrete slabs, but also from a whole list of building materials that appeared relatively recently. 

Key words: biostable composites, microbiological aggressive environment, concrete, corrosion. 
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STRATEGIC DIRECTIONS AND FACTORS OF INCREASING OF THE INVESTMENT 

ATTRACTIVENESS OF THE REGION 
Abstract: in this paper, we consider the functions, structure, tasks and role of the claim service. 

Priority aspects of the work of the claim service, the methods of reducing the flow of claims to the bank, as 

well as the example of the client's appeal, and an analysis of errors, both of the client and the bank itself. 

Recommendations are given on the prevention of such situations. 

Key words: bank, credit, client, claims, claim work, claim service. 
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ANTI-INFLATIONARY POLICY OF RUSSIA IN THE PERIOD OF ECONOMIC 

INSTABILITY 
Abstract: in article concepts are opened: anti-inflationary measures, inflation targeting. Dynamics of 

inflation in the period of economic instability in Russia is analyzed. The prerequisites for the introduction of 

innovative measures to combat inflation in Russia are considered. 

Key words: inflation, anti-inflation policy, inflation targeting, innovative methods of combating 

inflation. 
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ANALYTICS OF PUBLIC-PRIVATE PARTNERSHIP, INNOVATION AND PPP 

FACTORS 
Abstract: based on the implemented projects of public-private partnership, there are some 

shortcomings that hamper the development of PPPs in Russia. One of such shortcomings is, first of all, the 

lack of information on the existing legal mechanisms of PPP, as well as the lack of staff with the necessary 

qualifications. Below is an analysis of the level of development of public-private partnership in Russia and 

presents a rating of PPP development for the regions of the Russian Federation. 
 

Key words: public private partnership, concession, rent, state, public organizations, the mechanism 

of PPP, investments, infrastructure, dynamics of development. 
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GRAPHICAL ALPHABET OF THE DESCRIPTION OF THE MANIPULATION OF 

OPINIONS IN NETWORKS 
Abstract: we consider the aims and mechanisms manipulation opinions in the social networks. 

Representation the opinion dispersion in networks in the graph form is described. We introduce the concept 

of step-level impact of opinions in the networks. The graphic alphabet for three-level dynamics of the 

opinion distribution in a social network is invented. 
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